Ming Chuan University Department of International Business Required and Elective Courses List for Executive Master's
Program (Applicable to Students Entering in the 2026 Academic Year)
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Curriculum Framework Note:

1. The offering of elective courses is subject to changes. Students enrolled prior to this semester are eligible to take
any newly added elective courses.

2. Students may take courses up to 6 credit hours outside the School of International Business. However, only those
with the approval of either the dean or the advisor will be counted towards the required credit hours for the
degree.

3. Students must complete a minimum of 33 credit hours required and elective courses (in addition to 4 credits
graduation thesis), pass qualifying tests, and satisfy the requirements stipulated in the regulations for students in
the MBA program prior to graduation.

4. Students should meet the requirements of Ming Chuan University Guidelines for Taking Academic Ethics
Education Course prior applying for the Oral Examination for Thesis Plan.

5. Provided that course sequencing and continuity are not affected, and subject to actual course offerings, elective
courses may be offered in either the first or second semester of their designated academic year.

6. Provided that course sequencing and continuity are not affected, and subject to actual course offerings, elective

courses may be offered in either the first or second semester of their designated academic year.



